
World Vision Australia - #40HourFamine Briefing Template

Campaign Name:

Campaign Background:

Dates:

Campaign issue: 

Creative concept & Tagline: 

Call to action:

Extended tagline: 

Hashtags:

Number of Posts: 3 social media VIDEO posts, shared across all social media channels.

Creative Mandatories:

Social Media Boosting

Phase 1: VIDEO POST

Aim: 

Peer-to-peer challenge

Example message:

Phase 2:

Aim: 

Example message:

Phase 3:

Aim:

Example message:

Use “join the 40 Hour Famine” not “do the 40 Hour Famine”

Use “sign up” not “register”

Use “individual” not “solo”
Use “award” not “prize”

Use “Famine profile page” not “online fundraising page”

Campaign

#40HourFamine.

By giving up something that matters to you for 40 hours, such as food, furniture or other comforts, you can raise awareness and funds for children 

living with poverty and hunger. 

40 Hour Famine weekend is 19-21 August 2016.

Notes

Global hunger from food insecurity.

Join the 40 Hour Famine at 40hourfamine.com.au.

Let’s show the world what we stand for. Join the 40 Hour Famine and fight global hunger. 

#40HourFamine; #WhatWeStandFor.

Twitter Whitelisting, Facebook Handshake via www.facebook.com/WV40HourFamine 

Let’s show the world what we stand for.

Phases

Acquisition: late June to August (ASAP) 

Thank you, banking and share your experience: 21st August

To thank participants for their act of sacrifice, remind them of the deadline to submit all donations by 31 August and encourage them to share their experience.   

To drive participant registration at 40hourfamine.com.au

#40HourFamine; #WhatWeStandFor; Challenge 3x friends.

Don't use "sex", "drugs", "alcohol" or related terms

Language Dos and Don’ts

Let’s show the world we’re standing up to global hunger. Get involved on Facebook and Instagram and show the world what you’re standing for. 

Donate now at 40hourfamine.com.au and get ready for 19-21 August! 

Thank you to everyone who has supported me to stand up to global hunger! Make sure you get your donations in by 31 August at 40hourfamine.com.au!

To drive fundraising and action and help ensure that participants follow through with the 40 Hour Famine. 

Now that you’ve signed up, get your friends to join you! Nominate 3 friends and what they should give up. Pick their greatest weakness and challenge 

them to show their strength by going without it. ***Think Ice-Bucket Challenge (https://www.youtube.com/watch?v=msGRhXicoSA) 

 I’ve just signed up to the 40 Hour Famine. I challenge [friend’s name] to join me by giving up [insert talking/technology/eating, etc]! 

Activation: 14th  August


